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Economic analysis of cultivation mushroom and marketing 

 
Asghar abedi 

 
Abstract:  
    Iran mushroom consumption has been increasing over the past several decades. Basic knowledge of 
the distribution of mushroom consumption across different market channels, geographic regions, and 
population groups has been very limited in the past. The analysis indicates that per capita mushroom 
consumption is begin greatest than past in Iran. 
     A little more than half of fresh-market mushrooms are purchased at retail and consumed at home. 
Per capita mushroom use is highest among men and women aged 20-39, and lowest for children under 
the age of 12.  
    The cost of harvesting mushrooms is estimated at about 20 to 25 percent of total production costs. 
In this paper benefit-cost models calculate user benefits and costs. This ratio is grater than 2. Per capita 
mushroom consumption is positively correlated with income, with consumption among upper income 
consumers more than twice that of the lower income group and one-third greater than middle-income 
consumers.  
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